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Playing the Web Card:
~ YouTube Breakout Stars•" New Faves of Marketers•
~••
~ By Rachel Brown•
" MEET THE NEW CELEBRITY
• endorsers: Six-year-old misfit FI'ed"• Figglehorn; song parodist VenetianPrincess
•
" and a 19-year-old from Ohio named Mitchell"•
~

Davis who shares his observations about
everything from music videos to toilet paper,

• They have no big movies to promote, no• , ,,
HBO specials, no network sitcoms - at least••, not yet. They're the new generation of quirky I•,, YouTube stars who inspire mass followings•

"w and are evolving into brands selling licensed• I ,0

merchandise of everything from bags to~ •

" beauty products. I
"• Their videos on Google-owned YouTube,• •
i which are being viewed millions of times, are •catnip to retailers and brand managers eager
~ to tap into the Web site's popularity with
~

SeeYouTube, Page 11~
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Legging, Vintage Styles Drive Kingpins

Novelty fabrics and treatments continued to get attention with the pressure to
entice consumers to spend greater than ever, Greensboro, N.C.-based Burlington
Solutions offered twill weighing as little as seven oz. that it garment-dyed to evoke
a tree bark pattern. Cone Denim, Burlington Solution's sister brand, also answered
customers' quests for newness with a seven-oz. stretch denim, lO-oz. rigid fabric and
new dyes such as cornflower blue and mauve that tinted denim with a black fill for a
more robust effect.

Japan's Kurabo Denim responded to requests for lighter; soller denim by introduc­
ing new spinning technology, which produces cotton yarn that has a hollow center and
is 20 percent lighter. The "Spinair" denim costs $9.80 a yard.

Leggingjeans are moving to replace skinny styles as an increasing number of design­
ers look for superstretchy denim beyond the 2 percent Lycra spandex that is the norm.

"They used to be into the comfort stretch," said George Hayos, head of com­
mercial sales for Spanish textile supplier Tavex. "Now they're into the body·litting
stretch for leggings."
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